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What is ISO 260007

ISO 26000 is a new standard, it was only
launched in November 2010. Unlike many
standards it is for guidance only and is
not for certification.

The purpose of the standard is to help
businesses of all sizes and in all sectors
to become more responsible and
manage their triple bottom line - social,
environmental and economic.

As well as introducing the principles of
social responsibility and the importance
of stakeholder engagement, the standard
lays out seven core subjects and their
associated issues (see diagram right).

What we can offer -~

If you already have a CR programme —
we can help you align your programme
to ISO 26000 and identify any gaps. We
can then help you update your strateqgy,
targets, and action plan and embed the
new programme in your business.

If you don’t have a CR programme -
we can help you develop a CR strategy
and programme using the ISO 26000
guidance, embed the programme in
your business, promote it to customers,
employees and other stakeholders and
ensure it is kept alive.

upholding
human rights in
your business,
supply chain
and local
communities

managing
and promoting
employees’
development,
health and
wellbeing

being a good
corporate
citizen and
adding value to
communities

Organisational governance

managing your organisation in a
responsible and transparent way

respecting
consumers’

protecting the
environment

working with
suppliers and
competitors
in a fair and
responsible
way

The seven core subjects covered
by ISO 26000

Case study: Cocporate tocial and
ewnviconmental re%?on&ibilitg Steategy

MA4C are working with Yearsley cold store and distribution
to develop and implement a sustainability strategy

using ISO 26000. As Yearsley did not previously have a
consistent strategy, ISO 26000 is proving a very useful

tool especially to identify areas and issues that would not be
immediately obvious.




ISO 26000
- the benefits

Save money
through
reduced
energy and
resource
consumption

Drive continual
improvements
and efficiencies

Improve
management
of social and
environmental
risks

Improve
your
reputation

Attract
and retain
employees

Comply with
legislation -
current and
future

Gain a
competitive
advantage -
customers look
for businesses
who are
responsible

Improve
relationships
with
customers,

employees,
regulators
and other
stakeholders

What is ‘social
responsibility’?

Responsibility of an
organisation for the
impacts of its decisions and
activities on society and
the environment, through
transparent and ethical
behaviour.
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To find out more about what we do
take a look at our website or give us a call

M4C

The Old Chapel
Prestbury Road
Macclesfield
Cheshire SK10 3LY

Tel: 01625501832
Email: info@ m4c-sustainability.co.uk

www.m4c-sustainability.co.uk
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